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PROJECT WORK IN THE ESP CLASSROOM

Introduction. Project work, which has been known since the 1920s, is
increasingly gaining popularity among educators due to the technological
advances that enable both teachers and learners to use the web-based learning in
the classroom to the full extent. Moreover, project work is known to be used as a
multi-purpose tool for enhancing learners’ motivation, developing their creativity,
critical thinking skills, communication skills (including self-presentation skills),
social competency (the ability to take responsibility and partake in decision
making), research competency (the ability to analyze and synthesize information,
to apply the acquired knowledge in practice as well as to generate new ideas) etc.
As such, there is much need for educators to widely implement this educational
technology in the ESP classroom and develop a project work methodology.

Review of recent research and publications. The issue of using project
work is highlighted in the works of both Ukrainian and foreign experts in the
field of pedagogy: I Yermakov, O. Moiseieva, O. Piekhota, S. Sysoieva,
T. Suprun, D. Fried-Booth, T. Hutchinson, S. Haines, D. Phillips and others.
Peculiarities of using project work in the ESL classroom are explored in works by
N. Abysheva, [. Bim, T. Berezina, Y. Polat, . Zymnia etc.

These scholars offer a wide range of approaches to the definition of the
«project method». Thus, S. Sysoieva treats it as «project technology» [4],
1. Yermakov adds that it is a «project fechnology that reflects the student-centered
approach». [1] Others define it as a «method of organizing teaching-learning
process based upon the teacher-student interaction in the academic environment»
[5]; a «method of planning student’s academic activity to solve educational tasks
in real-life situations» [2]; a «system of training enabling students to acquire
knowledge and skills through planning and performing tasks that gradually
become more complicated». [3]

However, little research has been done into the incorporation of project
work into the ESP classroom.

Objective of the paper is show the ways project work can be integrated
into teaching ESP to students of economics.

Results of the research. Due to the fact that project work allows creating
the learning environment that most fully models the conditions existing in the
professional environment where students are going to work in future, this method
(technology) is regarded to be ideally suited to ESP teaching at university. The
method comes in many types that can be grouped according to certain criteria.
This paper will focus on the short-term group monoproject aiming at developing
in students new skills and experience in the classroom. The suggested project was
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carried out through the stages below:

1. Preparatory stage: identifying students’ educational needs, defining a
topic, determining the final outcome of the project.

2. Organisational stage: structuring the project, identifying language
skills and strategies, selecting sources of information ete.

3. Activity stage: gathering information and exchanging materials,
compiling and analyzing information.

4. Presentational-evaluating stage: the final presentation of projects,
scoring and grading, discussion.

At the first stage students showed a need in making a project on topic
«Branding». First they learnt about all aspects of a brand: brand essence, brand
image, brand promise and brand vision. Then, in groups, students were to create a
brand choosing a logo, appropriate slogan and present their brands to the class.
The methodology is described below.

The ESP project work aims at developing students’ language skills in
general and vocabulary in particular in the context of business and economics.
Specifically, it aims at:

- developing students’ vocabulary acquisition;

- enabling students to apply their Business English skills in the field of

branding;

- promoting self-learning and co-operative learning;

- carrying out feasible projects in their specialization using English.

Task:

1. Invent a new product or a service, give it a name and design a slogan.

2. Stop your laser focus on what you want your product/service to be
like.

3. Think about the emotions that you want your target customer to feel.

4. Find a concept that resonates with as many people as possible rather
than select few customers.

5. Create a visual image that your target audiences can easily recall.

6. Do not be afraid to invent words.

7. Think about the following points:

- What is special or unusual about your product/service?

- Why should people want to buy it?

- How does the name reflect the brand’s image?

- How does the slogan reflect the brand’s essence?

- What emotions does the brand name inspire?

- What specific sound effects (homophones, alliteration, assonance,
consonance, homoioteleution, oronyms, reduplicative words,
onomatopoeia, echo words, interjections) did you use in your brand
name?
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- If necessary, study the examples of brand names at
www.brandroot.com or wuse the business name generator
WWW.naminum. com.

3. Once you have chosen the name for your product/service, prepare a
short oral presentation to be given to the class. In your presentation you should
describe your product and explain how and why you chose its name.

Useful language:

- I'would like to introduce my new product/service...

- I chose the name ... because it inherently associates with...

- The name 1 have chosen for my product/service inspires positive

emotions/confidence and desire to purchase ... due to the...

- The name ... 1s associated with...

After the brands had been presented, the class evaluated them, described
the emotions the names and the logos inspired in them, said whether brand could
be regarded as trustworthy or not etec.

As a final procedure the researchers discuss the problems that students
encountered, and identify areas that need clarifications.

The activities suggested involve reading, writing and discussion along
with using PowerPoint to create a visual image of the brand, and the business
name generator as a tool in finding a good brand name.

Conclusion. The suggested project work has convincingly demonstrated a
great learning potential of the project method due to the ability to model real-life
situations, ability to instill in students autonomous learning and self-control
skills, to develop students’ group work skills, to enhance students’ information
culture through searching, collecting, processing and presenting information.
Moreover, the method proves to foster students’ self-expression and develop
student’s motivation, to enhance students’ creativity as well as self-evaluation
skills, thus creating a favourable academic environment.

REFERENCES

1. €pmaroe I.I" MeToa TpOEKTIB Yy KOHTEKCTI KUTTEBUX PE3yJIbTaTiB
nistmeHOCT! yuHiB / LI'. €pMakos, C.M. IlleBnona // [IpoekTHa TiSIIBHICTE Y JIITE:
KOMITETCHTHICHUM IIOTEHITla, Teopis 1 TpakThka: HayKoBO-MeTo UIHH
mocibuuk / 3a pemaxmicto C. M. ITlernosoi, 1. I €pmakona, O. B. Bateuxko,
B. O. Kagpka. — K.: Jlemaprament, 2008. — 520 c.

2. Knapun M.B. Texmonmormm oOydeHmS: wujeal W pealbHOCTH /
M. B. Knapun. — Pura: Oxcnepument, 1999. — 180 c.

3. Kobeprux O.M. THHOBamiliHI TeJaroTi9HI TEXHOJOTL Y TpyJOBOMY
HaBuaHHl. HapuampbHo-MeTomuanmii mociOuuk / Kobepauk O.M. — TepHOmiIh-
VYmans, 2007. — 208 ¢.

48


http://www.brandroot.com
http://www.naminum.com

4. Cucoecea C.O. OcoOHUCTICHO-OPIEHTOBAHI IEJAaTOTIUHI TEXHOJOT:
meto mpoekTiB / C.O. Cucoena // HemepepBHa mpodecilina ocBiTa: Teopisf i
Merouka: Hayk.-meton. xypran. — K., 2002. — Bun. 1(5). - 230 c.

5. CynpyH T.B. HJ'IaHYBaHHH IPOCKTHO-TEMATHIHOI JISITPHOCTL Y
mo9aTKOBiH mkomi // ITpoekTHa MISIBHICTD V Jilfel: KOMITeTeHTHICHAH IOTeHITAl,
Teopis 1 IpaKTUKa: HaykK.-MeToj. mocibumk / 3a pen. C.M. IlleBnonoi, LI
€pmakosa, O.B. bareuko, B.O. XKaapka. — K.: Jlenaprament, 2008. — 520 c.

Kaniniuenxo Bipa
Binnuun

AMBIBAJIEHTHICTb KOHIEINTIB SUCCESS-FAILURE, YCIIIX-
HEB/JAY4 B AMEPUKAHCBKIN TA YKPAIHCBKIM MOBHIN
CBLIOMOCTI

OcobmmBocTi  Bepbamizarii  KOHIENTyali3oBaHWX  aOCTpakTHHX 1
KOHKpPETHHUX (PparMeHTIB JMCHOCTI — KOHIETITIB — Ha MOBHOMY 11 MOBJIEHHEBOMY
MaTepiali  pI3HHX  KOMYHIKATUBHHX  CIUIBHOT  IPOJOBXKYIOTH  aKTHUBHO
JOCIIKYBATHCS B MeXaX CEeMaHTHKO-KOTHITHBHOTO IIJAXOJY B CYYacHHX
JHTBOKOTHITUBHIX CTY ILSIX M. . Anedipenxo, A. T1. baGymmkin,
M. M. bommupes,  O. O. 3aneBcrka, O. B. Kpapuenko, 3. /. IlonoBa Ta
. A Crepuin Ta in.).

He muBnsumch Ha po3MaiTTd ICHYIOUMX BapiaHTIB BHBUCHHS KOHIICITY,
iXHBOIO CIIUTBHOIO PHCOI0 € HATOJIOMICHHS Ha aKTyalbHIM I Cy4acHOTO
MOBO3HABCTBA ifiel KOMIUIEKCHOTO NOCHIKEHHS MOBH, CBLAOMOCTI, MHCIEHHS H
KYIBTYPHU. 3a METOJHUKOIO JOCITIIKEHHSI MOBHOTO KOHIICITY, 3aNPOTIOHOBAHOIO Ta
HEOIHOPa30B0 alpoCOBAHO LPE/ICTABHIKAME BOPOHE3bKOT JIHIBICTHIHOT IIKOJIH
3./l llomosoro Tta M. A. CrepHinmM  [5], KIIOYOBAMH elleMEeHTaMHI
MaKpOCTPYKTYPHOI 1 MONHbOBOI (3MICTOBOI) OpraHizallii KOHIIENTIB BHUCTYHAIOThH
Ko2HimueHi O3HaKU — OKpeMl O3HAKW KOHIETITYyaTi30BaHUX (ParMeHTIB y Mexax
o0’ exTuBHOI abo cy0’ekTHBHOI miMicHOCTI, audepeHmifioBano BIIOWUTI B iXHHOMY
3MICTI, IO YTBOPIOIOTECS 3a JOTIKO-CEMaHTHYHUM IPHHIAIOM —IIUIIXOM
ysarajbHEHHS CEMAHTHKM MOBHHX OJWHHUIDb, SKI IIPE3eHTYIOTh KOHKPETHY
KOTHITHBHY O3HaKy [5: 128].

BaxInBoIO pHCOIO KOHIENTY pa3oM 3 Horo HOMIHATHBHOIO IMUIBHICTIO Ta
KOMYHIKATUBHOIO PEJIeBAHTHICTIO € 1 aMOiéaieHmHicb — HasIBHICTh Y CTPYKTYpI #
3MICTI KOHIIENITY KOTHITMBHHX O3HAK JBOICTOTO, CYIEpewIMBOTO XapakTepy,
CIPSIMOBAHIX OJHOYACHO Ha BCTAHOBICHHA MHOTO CYTHICHOI OHTOJNOTIYHOL
crenudixu [3; 4], mo 103BoJIsIe 3ayBAKUTH PO 11 CKIaHICTh, 6araTOACTIEKTHICTD 1
pizHOpiIHICTE. CyllepewInBl KOTHITHBHI O3HAKH KOHITENTY MOXYTH CBLIUHATH IIPO
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